CRTD Key Accomplishments Fiscal year 2019-20 (May —June)

Maintained and continued working within the “New District Model”

and implemented a strategic marketing plan
(see separate Marketing Plan document)

Coordination with the State Office of Tourism (COT)

Marketing Plan Complements and is coordinated with the State Office of Tourism’s Initiatives.
The COT has worked with the district to maintain branding guidelines and cooperative
initiatives.

Collateral

Updated and created new collateral including, Greater New Haven and River Valley/Greater
Hartford rack cards, Updated SMOKIN’ in Central CT (Barbecue Trails Brochure), updated
BEERTOPIA (Microbrewery Trails brochure), updated DINERS of Central CT brochure, updated
FAMILY FUN in Central CT brochure, and created a new TACO TRAIL in Central CT brochure. We
also have created a series of bookmarks based on rack card designs that will be distributed to
the town and city libraries when they resume operation from COVID-19. We have also created
a website page for a campaign titled, “Every Town Has a Story” that describes all 65 towns in
Central CT in a short biography. We then created new Profile Sheets for Tour Operators and
Media Kits for media inquiries and story pitching. Electronic press kits have been created for
legislators and other officials to educate them on the marketing activities of the District and the
return on the investment for Regional Tourism marketing. All Marketing collateral has been
reinforced through many social media campaigns as well.

Collateral Distribution (6 Months) July 1 — December 31, 2020

CTM Distribution Network Locations
Boston Transportation, incl. South Station 14
Eastern CT & Mystic Country 85
Hartford, -84 & [-91 CT 124
Southeastern MA & Seacoast 67
Springfield, Northampton & 1-91 MA 54
Westchester Train Stations 7
TOTAL 351
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Other Locations (Non CTM)

Capitol Building, Hartford Welcome Center, Union Station - Hartford, Farmington Valley Info.
Center, DOT Library - Berlin, Old Saybrook Chamber, UCONN, Wesleyan, Hartford Hospital,
Central CT State University, St. Francis Hospital, UCONN Medical Center, The Hartford insurance
Company, Travelers Insurance, Mark Twain House, Harriet Beecher Stowe Center, Eastern CT
State University, State Welcome Centers (TBA), the Big E, the Durham Fair, Hartford Courant
Travel Show, and CT Connections Premier Business Expo.,

By the end of December 2020, the Tourism District will have distributed over
415,000 brochures and rack cards!

NCM Cinema advertising in three strategic locations starting in March,

2021 and running through the Summer. - on hold indefinitely due to COVID-19

15 spots were created in partnership with COT and their ad agency Adams & Knight.
Digital assets can be used for social media and digital campaigns.

In the following locations for 20 weeks:
New Rochelle, New York ,19 screens

Port Chester, New York, 14 screens
Somerville, Massachusetts, 12 screens

Boston, Massachusetts, 19 screens
Framingham, Massachusetts, 16 screens
Hadley, Massachusetts, 15 screens

West Springfield, Massachusetts, 15 screens

CRTD maintains moving billboards with 2 Wrapped DATTCO Motor

Coaches

Buses were unveiled at a media event at Essex Steam Train and Riverboat with State officials.
It’s worth noting that these two buses will be on the road and in service an average of 275
days/year resulting in 30,000 — 70,000 views per day. Call to action is CTvisit.com. Buses have
been generating a lot of excitement wherever they are and will help intensify and reinforce
traffic to the State’s website.

CRTD Digital Marketing Campaign launches on August 3 — October
12th, 2020

Campaign is projected to reach over 12 million impressions by July 1, 2019.
Campaign will run through Columbus Day weekend and will have a “Fall” emphasis.
Target will also include in-state in response to COVID-19 recovery planning

(Please see separate Digital campaign documents).
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Created and hosted a Tourism Summit in Partnership with Middlesex
Chamber’s 2019 Business Expo

District had educational workshops and Key Note from Trip Advisor
CTvisit.com wrapped bus was displayed at event
District had a booth and distributed promotional materials

Hartford Courant Travel Show November, 2019
District had a booth and distributed promotional materials

Maintaining and adding high quality images to CRTD Photo Library
Photo library created using Smug Mug software
New photos uploaded throughout the year

Every Town Has a Story, Website Page, January 2020
This campaign includes all 65 towns in the central region and includes a summarized biography

of history, attractions, accommodations, popular events, suggested getaways, family fun and
more.

Collaboration with the Eastern and Western Regional Tourism

Districts

Cooperative marketing initiatives under the guidance of the COT for CT’s recovery efforts.
Sharing Marketing plans and print materials

CRTD Market Research/Intercept study FY 19-20

Intercept studies of visitors to a set of CRTD’s key attractions and events will be run as part of a
study which was developed for the Connecticut Office of Tourism. It is the only research of real
tourists during their actual visits (i.e. not members of a panel statistically weighted to represent
them) and includes all tourists whether local resident or from out-of-State {i.e. not limited to
those who traveled a minimum distance, used an electronic device or visited a certain website),
This will provide statistics about visitor profiles, origin, primary motive, supporting itinerary
during their visit {e.g. other attractions, dining, shopping, lodging, transportation} and more
importantly, spending distribution during their visits and thus, economic impact measures of
CRTD and participating attractions and events themselves. This year’s research is also looking at
COVID-19 and its effects on tourism and consumer’s behavior in relation to the Pandemic and
recovery.

A significant benefit of the study is that in addition to CRTD receiving an overall report, each

individual participating attraction or event can receive a summary of their own intercepts, each
with benchmark comparisons to CRTD’s overall results and those Statewide.
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Additional Cooperative Marketing with the COT

CRTD Participating in Reopen Connecticut Tourism TV Campaign
Opportunity in Partnership with the COT and other Districts

To complement this Summer’s, Reopen Connecticut Tourism

Ul marketing campaign, COT has invited CRTD to collaborate along with
: the other Regional Tourism Districts to fund an in-state broadcast TV

U-f media buy. Built around a unifying campaign theme “So Good to See

You, Connecticut,” these TV spots will invite our target audiences to

view Connecticut through fresh eyes and experience the rich array

of things to see and do across our diverse regions.

SO GOOD
n , unl
L

Edh'nEctic

THE INVESTMENT

$25,000 from each of three Connecticut Regional Tourism Districts and the Connecticut Office
of Tourism (total $100,000)

THE RETURN

New TV Spots. As part of this campaign, we will capitalize on the efficiencies of shooting and
editing as part of one initiative to deliver:

e A specific spot for each region, featuring tourism partners from that region
e Several compilation spots leveraging the footage from all regions.

Other upcoming Events and Initiatives for this Summer and Fall
Two (2) Familiarization Tours, one late Summer and a second in the Fall.

Press release for BBQ Trails Brochure in conjunction with National BBQ day July 4, 2019.
Press release and event TBA for release of Taco Trails Brochure as part of National Taco Day.
Press releases for Cultural Heritage Brochures, Fall 2019.

District-wide event for release of Market Research Study results, TBA

Brochure Swaps, TBA

Participation and collateral distribution at the BIG E, September 2019

Travel Writer Media Blitz, August 2019

CRTD booth display at all Middlesex Chamber breakfast events

Virtual CRTD Constituent Tourism Workshop in partnership with Middlesex Chamber, TBA

It has been a challenging year navigating the Covid-19 pandemic and
its effects on Connecticut’s Tourism industry. With lots of pivots in
marketing strategies and flexibility with our partners, we feel that we
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can play a meaningful part in the region’s recovery efforts! We wish
to thank our Board members, volunteers, constituents and our
partnerships with the Middlesex Chamber of Commerce, Rex

Development, DATTCO, Inc. and the Connecticut State Office of
Tourism.
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Greater New Haven
River Valley/Greater Hartford

2021 Central Regional Tourism District Highlights

Board & Sub-Committee Calendar

0O 0 0 C O C

January

Board Meetings - 5:00 p.m. @ Zoom

College Sub—3:00 p.m. @ Zoom

Development Sub — 8:30 a.m. @ Zoom
Finance Sub—8:30 a.m. @ Zoom
Marketing/PR — 3:00 p.m. @ Zoom
Nominating - 4:00 p.m. prior to Board @ Zoom

College —Jan 5
Finance —Jan5
Development - lan 8
Marketing/PR — Jan 25

February

Finance—Feb 1
Development - Feb 5
Marketing/PR —Feb 8
College — Feb 15
Nominating — Feb 23

Board of Directors — Feb 23

Finance —Mar 1
Development - Mar5
Marketing/PR — Mar 8
College —Mar 15

Development - April 2
Finance — April 5
Marketing/PR — April 12
College — April 19
Nominating — April 20
Board of Directors - April 20

Finance —May 3
Development - May 7
Marketing/PR — May 10
College — May 17

Important Events and Promoticns

January

Legistative Kits being prepared
Legislative emaii blast
Best Recipes from Central BB

February

May

July

August

Shoptacular Brochure Release

Every Town Has a Story podcast

Shop local campaign

The Taste of Central Connecticut campaign

Connecticut College Pass
Winter Tourism Summit

National Beer Day Campaign

Distributions of updated beer brochures
National Library Bookmark campaign

Let's Make a Deal Virtual Summer package
event

Cinco de Mayo Taco Trail campaign
Central Connecticut Garden Tour campaign
Nature’s Playscape campaign

Outdoor Adventure Campaign Begins
Summer ltinerary “Fun in the Sun” Release
Event and Campaign

Connecticut Open House?

National BBQ, Day Event & Fireworks
Promotion Event

Fall itinerary “Fall for Fall in CT” Release
Event and Campaign
Halloween “Scareventures” Campaign
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Development - June 4

Finance — June 7
Marketing/PR — June 14
College — June 21

Nominating —June 22

Board of Directors/Annual — June 22

Marketing/PR — July 12
College — July 19

Finance — August 2
Development - August 6
Marketing/PR — August 9
College — August 16

September

Development - September 3
Marketing/PR — September 13
College - September 20

Octoher

Finance — October 4
Development - Octocher 5
Marketing/PR — October 11
College — October 18
Nominating — October 27

Board of Directors — October 27

November

Finance — November 1

Development - November5s
Marketing/Public Relations — November 8
College — November 15

December

Development - December 3
Finance — December 6
Marketing/PR — December 13
College — December 20

September
s BigE?
* The Durham Fair?

October
» Hartford Courant Travel Show?
e Fall Fam Tour
¢ 2021 Fall Tourism Summit

November

¢ Winter ltinerary “Winter Wonderland”
Release Event and Campaign
¢ Shop Local Shopping Campaign

December
¢ Holiday Festivities Campaign
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CRTD Digital Campaign ran from August 4"~ October 143020

2019/2020 before Covid-19, our campaign generated $10.5 million in economic impact
including $701 Thousand in Tax Revenues.

We can see the effects of Covid on Revenue. This year’s campaign atiracted mostly in state
visitors. Only 8.6% were from out of State, That’s 25% less than last year.

Total economic impact was $4.75 Million, and we generated just under $317 Thousand in Tax
Revenues.

Impressions: 11,376,120
Clicks: 12,417

CTR: .12%

Visits: 9,351

Spending Party in State $298
Spending Party out-of-State $764
Total Spending Tax multiplier 10%
Total Spending Impact Multiplier 1.50

Top Ad performance was Old Saybrook creative set has seen the most engagement with a Click
Thru Rate of .15%

For the audience outside of Connecticut, Hammonasset Beach has been the top location

Essex creative set was also a top performer for conversions, 1,092 visitors for the CT audience
and 122 from out of state.

All out of State visitors came from MA, NY and RI.
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Tourism Marketing Plan 2021
Central Region Marketing Organization (Central RMO)

Background

" In 2016 when Connecticut’s three Regional Tourism Districts lost State funding, the Middlesex
Chamber responded to their members who needed to fill the local void with regional tourism
marketing efforts. The Middlesex Chamber Tourism Committee was formed with very active
volunteers, many of whom were Board members from the Central Regional Tourism District
(CRTD). This robust committee kept regional tourism marketing “alive” under their leadership,
and with limited resources created and implemented successful campaigns, promotions and
synergies with its diverse tourism-related entities across Middlesex County.

Situation

At the close of the 2020 legisiative session, the Regional Tourism Districts have been funded
with the CRTD slated to receive $400K. It is important that this investment be wisely spent with
fiscal responsibility on tourism marketing for the region with measurable results.

Opportunity

The Chamber and Tourism District have an opportunity to maintain what is the “State model”
for optimizing investment in regional tourism marketing. In particuiar, how to leverage
investments so that the majority is depioyed with “real and meaningful” results for the region.

A New Way of Doing Business

With only S400K, the Regional Marketing Organization (RMO) will not be able to support the
staff, office space, equipment purchases/leases, phone systems, internet services, etc, it once
did in years past. There simply wouldn’t be enough money left for efficient or effective
marketing, and Legislators wouldn’t see meaningful results from their investment. The ongoing
Partnership with the Middlesex Chamber creates a new way of doing business, and a proven
model on how to successfully develop and maintain regional tourism marketing in Connecticut.

A Public-Private Model

The State’s public $400K investment will be supplemented with private funds from tourism
entities, attractions, events and business leaders committed to the success of regional tourism
marketing. The RMO has a private sector development committee and to help raise additional
funds through “pay to play” initiatives and sponsorships. In addition to advertising and

promotion, these organizations can participate in campaigns, trade shows and sales efforts
under the RMO umbrella.

How Will this Work?

The RMO continues to replace the Chamber’s Tourism Committee. All of those members can
and will be active participants on the RMO board and committees. With limited resources,
marketing efforts will be focused on digital marketing initiatives, social media campaigns,
cooperative projects/opportunities and regionally focused niche campaigns that highlight the
uniqueness of our tourism products, There will be no website expense as the district will
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promote and participate in the State’s website that already has an established internet
presence and the highest traffic of any tourism site in the state. A higher emphasis will be
placed on no-cost public relations campaigns and strategies. There will alsc be a dedicated and
active marketing committee made up of the intellectual capital of tourism leaders that will
drive and develop the strategic marketing planning and implementation.

The Benefits

The RMO will have instant credibility being associated with the stellar reputations of it’s
primary partners, the Middlesex County Chamber of Commerce and the State Office of
Tourism. This Partnership will ensure that the majority of the State’s investment will actually be
spent on regional tourism marketing with measurable results!

Why Digital Marketing is so important

A decade ago, digital advertising was nothing more than a banner ad placed on a website.
Today, the internet is accessible everywhere, via mobile phones and tablets. This has spurred a
tremendous growth in digital advertising. For the first time ever, digital ad spend was higher
than TV this year.

Based upon a limited budget for the RMO, a digital marketing campaign is recommended. The
main advantage of digital marketing is that the target audience can be reached in a cost-
effective and measurable way. Digital advertising can be geo-targeted to the zip code level
which eliminates waste. You can target people according to their demographics, behaviors,
lifestyies, interests, and connections.

Utilizing digital tactics provides not only the most in-depth targeting options but allows for the
analysis of results in real time for a stronger, more impactful campaign. Additionally, budgets
are fluid and can be shifted instantaneously to the best performing tactics based on the
campaign’s Key Performance Indicator (KPI).

Tactics for this tourism campaign will be determined based on the final goais/objectives, target
audience and marketing areas of the campaign. These tactics will include digital display, digital
video, digital audio and paid social media.

What is the issue we are trying to solve?

The organization’s fundamental goal is to increase visitation to the region’s offerings resulting
in increased revenue to the region and thus the State. To that end, investment will focus on
enhancing the State’s efforts by emphasizing the region’s unique offerings and experiences. In
particular, the strategy will provide data to and reinforce CTvisit.com, and increase traffic to it,
Ultimately, the investment will supplement the State’s campaign to attract in-state and out-of-
state leisure travelers by building awareness about the particular diverse and unigue offerings
and experiences of the 65 towns and cities that make up the RMO (regional marketing
organization) of Greater New Haven and River Valley/Greater Hartford.

What do we want to accomplish?
» Increase traffic to CTVisit.com
* Work in concert and provide regional support to the State Office of Tourism (COT)
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e Build awareness of the 65 town/city region as a destination

e Increase visitation to region’s “tourism assets” (attractions, events, experiences)

e Facilitate development of new and/or expansion of tourism assets

Improve the visitor experience

Coordinate and build synergies with other tourism marketing organizations in the region
Monitor and track campaigns allowing for “pivot points” to keep activities on track
Measure and benchmark the marketing, PR and communications activities

Raise private-sector dollars to compound the marketing spend

Optimize ROI

When do we want it?

X % of tourism business activity increase and X % of dollars spent between now and October
15, 2019,

Who are we going to talk to?
lLeisure travelers
Media/influencers
Leisure travelers
"Vacationers” versus “day trippers” for out of state
Residents (to build awareness, visitation, hosting and ambassadorship)
Current Visitors {to encourage and facilitate re-visits, referral)
Prospective Visitors:
Geographic: CT, NY {NYC, Westchester, Suffolk Couty LI), Washington County, RI,
MA (Springfield, Boston)
: Demographic: Age 25+, Income $75k+
Targeting: 50% with children.
Messages and media recognizing that females disproportionately are decision-
makers
HHI (household income) 575K+
Professionals
Customers (to encourage and facilitate re-visits, referral)
Tour Operators, Meeting and Event Planners
Geographic markets: as above plus NJ, PA, DC
Partners
Towns’ and cities’ organizations that promote arts, culture and/or tourism
Employers

What are we going to do? How Often? How will we track it?
Social Media, Facebook, Twitter, Instagram - Daily - Analytics
Boosted posts — TBD

Video/You Tube Marketing - Weekly - Views

Paid Social Media — weekly — Analytics
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Google AdWords — Weekly — Analytics

Digital display — TBD - Analytics

Digital video — TBD - Analytics

Digital audio — TBD - Analytics

Content Marketing — TBD — Analytics

Guerrilla Marketing - TBD

Public Relations, Media Pitching {national, regional and local) - Ongoing — Impressions
Create, maintain and update RMO photo library — Ongoing

Create and print {3) specialty niche tri- fold brochures or Rack cards — Once a year —
Distribution/downloads

Strategic brochure distribution in NY, MA, CT, PA and Rl including 95, 91 and 84 Corridors —
June-November, 2019

Create and print 2-3 Cultural Heritage tri-fold brochures or rack cards — Once a year -
Distribution/downloads

Provide social media content to COT and reinforce their social media efforts — Ongoing
NCM Cinema advertising in three strategic locations starting in March 2021 (Cinema campaign
creative can also be used with digital campaign)

Participate in COT coop campaigns and initiatives - TBD

Participate in trade shows/events in coordination with the COT — TBD

Haost Familiarization {FAM) Tours - Summer and Fall 2021

What are we going to Spend?
S400K

What is the main call to action?
CTVisit.com

What will the messages of the campaigns be?

Greater New Haven and River Valley/Greater Hartford’s regions offer a dynamic blend of
complementary experiences - natural beauty, cultural, historical, active/adventure, shopping
and culinary.

Experience “everything New England”

Everything is close to you and close together!

Discaver Connecticut’s “hidden gems” in the region

How will we determine success?

Create and monitor benchmarks for:
Website analytics — measure between launch and October 15, 2019
Conversion of ads

Brochure distribution and trends in Visitct.com traffic in relation to geo distributions
Hotel nights, meetings, tours, attendance at attractions and events
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When will Strategies be evaluated?

Weekly: Social media and Digital campaigns

Meonthly: CTvisit.com analytics, hotel nights, attraction attendance, meetings, tours
Annual: Market research awareness & perception/conversion studies {November)

Fiscal year 2020/21 Highlights

Newly released brochures:

« Taco Trail
¢ Children’s Discovery
+» Diners

Released Brochures and updated
« Shoptacular —shopping trail

¢ BBOQ

» Beertopia

In Production:

¢ Garden Tours Brochure
¢ Qutdoor Adventures

e Cultural Heritage

Social Media & Website Releases — running from July to March

e Natural Resources

e Micro Wedding Opportunities

» 12 Fall Itineraries including 4 day trippers, 4 overnight stays and weekend — all focused on
socially distancing and things you can do NOW!

« 12 Winter Itineraries including 4 day trippers, 4 overnight stays and weekend — all focused
on socially distancing and things you can do NOW!

Everytown Has A Story

Cultivating our Every Town has a Story Podcast and video collection — focused on each town
throughout the region — currently taped 21.
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Andover
Qver AndQOver

overandoverct com

Durham

A Touch of Country
354 Main S1.

(BE0) 788-2365
facebook com

Wild Wisteria
331 Main St.
(B60) 349-1550
wildwisteriacl.com

East Hampton

Wild Roots Eclectic
Home Décor

82 Main St

(880) 267-1602
wvildrootsehd com

Willow

95 Main St.

(880) 716-9276
www.lacebook com

East Windsor
Decorating Den Interiors
72 Rya St.

(860) 627-8789
dacoralingden cem

Ellinglon
Kioter Farms
216 West Rd.
(860) 871-1048
Kloterfarms com

Enlfield

Stickley Audi & Co.
245 Enlie!d St Route 5
(BE0) 741-1000
sticklsyaudi.com

Essex

Pough Interiors

1 Main St.

(B60) 581-8344
poughinteriors.com

Glastonbury

Emmy Lou's Ltd

17 Hebron Ave. #1
(860) 633-9565
emmylousgiitshop.cam

Guilford

MIX Design Store
29 Whitfe'd St.
(203) 453-0202
mixdesignstora.com

Killingworth

The Rustic Barn
157 CT-81

(8680) 452-4145
therusticharnct.com

Connecticut

Greater New Haven/
River Valley/
Grealer Hartford

CTvisit.com

Home Sweet Home

Madison

Domestic

Possessions

11 Garnet Park Rd.

(203) 350-0558
domesticpossessions.com

The Madison
Stock Exchange
170 Bostno Post Rd.
(203) 245-0348
Ihemadisonstockex-
change.com

Maggie's of Madison
705 Boston Post Rd.
(203) 318-8883
maggiesofmadison.com

I

Mariborough

The Shops at
Mariborough Barn

45 North Main St

{860) 295-1114
shopsalmariboroughbarn.
com

Middletown

VWood31 Creative
VWorkshep

386 Main St

(203) 535-9979
wood31creativeworkshop.
com

Aven

Old Village Anliques
21 East Main St

(860) 674-8621
oldvillageantiqgues com

Berlin

Turnpike Antiques &
Vintage

1660 Berlin Turnpike
(860) 505-5795
turnpikeantiques.com

Branford

Branford Antiques
824 East Main St
(203) 488-1919
branfordantiques.com

J P HAntiques

422 Shore Dr.

(203) 488-7271
haeschecollectibles net

Canton

Canton Barn, LLC
75 Old Ganton Rd.
(860) 693-0601
cantonbarn.com

Clinton

Clinton Antiques

Center

78 East Main St

(860) 669-3839
clintonantiquecentercl.com

Antigues on the
Farmington

New Haven

Ten Thousand

Villages

1054 Chapel St

(203) 776-0854
lenthousandvillages.com

Katahdin Furniture
60 Whitney Ave.
(203) 777-5551
facebook com

Old Saybrook
Saybrook Home

2 Main St

(860) 3880891
saybrookhome.com

Simsbury

Lighthouse Design

10 Jim Gallagher \Way
(860) 371-1416
Lighthousedesign2018@
hotmail com

Thomas Mach

Interiors

12 Jim Gallagher WWay
(860) 408-1530
thomasmachinteriors com

Someis
2 Sisters Furniture
and Home Décor

62CT-83
{B60) 874-2199
tacebook com
Pleces Vernon
188 Main St. Primilive Renditions
(850) 333-3108 309 Talcotivite Rd
pleceshomadecor.com (860) 454-7493
primitiverenditions com
Plainville
The Lil Plant Shop
8 East Main St.
(860) 832-1110
theli'plantshop.com

Flipping and Stones
2 East Main St.

Find Your Bargain in

Wallingford i

Cindy's Unique Shop Central Connecticut!

32 North Colony St

(203) 269-9341 i i i

e ot Central Connecticut is your shopping
playground! Start at lhe coast and follow the

West Hartlord £ 7 % 3 5

Blaze & Bloom Conm.achcut River tnlafjld in search of t?argams

Vintage at antique shops, boutiques, and speciaity

485 New Park Ave :

(880) 605-0172 stores. Find treasures that lead to adventure

blazeandbloom com and create wonderful memories.

Connecticut

Home Interiors
830 Farmington Ave
(860) 236-5856
cthomeinteriors.com

There are hundreds of stores throughout
Central Connecticut. Here are just some of
the wonderful merchants who make our
communities strong and vibrant. Discover
Central Connecticut and enjoy the shopping
adventure of a lifetima.

Start your expedition today!

Connecticut

Grealer New Haven/
t Valley/
Grealer Harlford

CTvisit.com

Connecticut | Sreatseesdass, tartora
Shoptacular!!!

Central Connecticut’s Shopping Trail

Old Saybrook

Antiques Center

756 Midd'esex Tpke.

Old Saybrook

{660) 388-1600
oldsaybrookantiques.com

Portland

Tall Tale Antiques
1106 Portland-
Cobalt Rd

{860) 342-2444

Simsbury

The Thistle Bee
2 Ral'road St
(860) 413-2120

Southington
Route 10 Trader
Antiques and
Treasures

1126 Queen SL
(860) 620-7423
route 10trader.com

Wallingford

Rick’s Antiques &

Coins

428 North Colony St

(203) 269-9888
ricksanliquesandcoins com

VWest Hartford

The VWhite Rabbit
214 Park Rd.

(860) 232-5545
thewhiterabbitantiques
com

10 Depot St
(860) 693-0615

antiquesonthelarmington.

com

East Haven

Key to the Past Antique &

Design Center
37 Frontage Rd.
(203) 859-5946

keylolhepastantiquecenter.

com

{860) 351-5016
fipp'ngandstones.com
Explore the Vintage
East Windsor Frog & Fable Antiques
The Vintage Shops 811 Main St.
42 Bridge St. (860) 402-7479
(860) 810-3514 frog-fable-antiques busi-
the-vintaga-shops.com ness.site
Essex 3 Meriden
Veltner's Fair Weather Anliques
Antiques & Art 763 Hanover Rd.
6 Ferry St (203) 237-4636
(B60) 767-3987
weltnersantiquesandart. Hew Haven
com Walker Loden
258 Church St. £201
Fa!r_nilngton (203) 865-8196
Anlig's walkerloden.com
1839 New Britain Ave.
(880) 676-2670 Old Saybrook
antiqs.com Essex Saybrook Antiques
Village
Glastonbury 954 Middlesex Turnpike
Griswold Street Antiques (860) 388-0639
119 Griswold St. £C esavllc com
(860) 657-2885
facebook com The Antiques Depot
4 Center Rd.
Hartford (860) 388-3121
Bacon's Antiques antiquesdepot.net
85 Mapla Ave.
(860) 524-0040 The Trove
1353 Boston Post Rd
Hamden (860) 391-8638
Don Barese Fine facebook com
Art & Anliques
3651 Whilney Ave, Maximus Antiques
(203) 248-2700 143 Main St.
donbaresefineart com (860) 388-9658
maximushomeslore com
Manchester
Silk City Antiques & Re-Unique
écor 891 Boston Post Rd.
845 Main St (860) 388-1999
(860) 533-1263 facebook com

sitkcityantiques com

Page 24

VWest Simsbury

Pickwick Papers Books

and Antiques

244 Farms Vilage
{860) 325-2934
simsburyanliques.com

CTvisit.com




One-of -a-Kind Finds

Men’s And More

Bethany

Whitlock’s Book Barn
20 Sperry Rd.

(203) 393-1240
whitlocksbookbarn com

Branlord

P.S. Fine Stationery
1028 Main St.

(203) 481-6683
psfinestationers.com

SoundRunner
1088 Main St
{203) 483-8222
soundrunner com

East Hamplon
Little Fish
Gallery & Gilt
72 Main St
(860) 652-5028
facebook.com

Essex

Swanky's

Cookout Supply

5 Main SL

(860) 871-7252
swankyscookoutsupply.com

Essex Duck
51 Main SL
(860) 581-8351
essaxduck com

Toys Ahoy!

43 Main Street
(860) 767-2067
loysahoyessex.com

Goods & Curiosities at
The Griswold Inn

47 Main Street

(860) 7670210

store geiswoldinn.com

Farmington

Design Forum Gallery
902 Farmington Ave.
(860) 677-7568
designforumgal'ery.com

Hamden

Books & Company
1235 Whitnay Ave.

(203) 248-9449
boohksandcohamden.com

Hartford
Hartford Prints!
42172 Pratt St
(860) 578-8447
hartfordprints com

Killingworth
Lavender Pond Farm
318 Roast Meat Hill Rd
(203) 350-0367
lavenderpondfarm com

Madison

R.J. Julia Booksellers
768 Boston Post Rd.
(203) 245-3959
rjjulia.com

The Audubon Shop
907 Boston Post Rd
(203) 245-9056
theaudubonshop.com

Middlefield

Perrotli's Country
Barn & Chrisimas
Sheppe

288 Baileyville Rd.

(860) 349-0082
perrottiscountrybarn.com

Middletown

Amalo's Toy & Hobby
395 Main St

(860) 347-1893
amatosmiddletown com

Lake View Crealions
122 College SL

(860) 884-8195
lakevigweraations.com

Spread Cheese Co.
386 Main St.

(860) 740-5370
spreadcheaseco.com

Pamela Roose Specialty
Hand Knits & Yarn

€8 Court St

(860) 788-2715
pamela-Toose. business site

New Haven

East Street Arts
597 Easl SL

(203) 776-6310
easislreetarisnh.oig

Atlicus Book Store
1082 Chapal St

(203) 776-4040
allicusbookstorecafe.com

Fairhaven Furniture
72 Blatch'ay Ava.

(203) 776-3099
farrhaven-furniture.com

Dellonico Halter
47 Elm St.

(203) 787-4086
delmonicohatter.com

Hull's Art Supply &
Framing

1144 Chapel St.
(203) 865-4855
holisnewhaven.com

Old Saybrook
Alicia Winalski
Design/Myman
Jewelers

900 Boston Post Rd
(8E0) 388-9152
aliclawinalski com

Posh & Perfect

Wild Birds Unlimited
of Old Saybrook
434 Boston Post Rd.
(860) 661-5567
wbu.com/oldsaybrook

Simsbury

Ravenswood

Natural Health

1606 Hopmeadow SL
(860) 264-1587
Ravenswoodnatura'health.
com

Wisdom of the Ages
1414 Hopmeadow St
(860) 851-1172

wisdomoftheages biz

Sew Inspired Quilt

8 Witcox. Suite 1
(860) 651-8885
sewinspiredquilts com

Wallingford

Sweel Cioccolata
28 North Main SL.
(203) 284-1280
sweelcioccolata com

Woodbridge
D'Aniello Amity
Bicycles

18 Selden St
(203) 387-6734
amitybicycles. com

Woodbridge

Running Co.

7 Landin St

(203) 387-8704
woodbridgerunningcompa-
ny.com

M Com

Cromwell

Up In Smoke Fine Cigars
91 Bertlin Rd.

(860) 632-1962
boutiquecigar.com

Deep River

Anchor and Compass
163 Main St.

(860) 322-4327
anchorandcompass.com

Essex

J. Alden Clothiers
17 Main St.

(B60) 767-7633
jaldenclothiers.com

Hartford

Morneault's Stackpole
Moore Tryon

242 Trumbull St

(860) 522-0181
mornaaults.com

HARDENCO
(Hartford Denim
Company)

236 Hamilton St
(860) 8800485
hardenco com

Camera Bar
75 Asylum 5L
(860) 525-2158
camerabar.com

Middletown

The Cigar Social/
The Man Cave
386 Main SL
(860) 788-3373
cigar-social. com

Ramani's Clothiers
308 Main St

(860) 347-2880
ramanis com

MNew Haven

Enson’s
Gentlemen's Fashion
1050 Chape! St.

(203) 562-4136
ENSONSMENSwaar.com

J.Press

206 College St
(203) 7721310
Jpressonhine com

Simsbury
Torpedoes

Smoke Shop

922 Hopmeadow St
{B60)658-7502
smokeshops com

Vincent Sports Shop
14 Station SL

(860) 658-5419
vincentspoitshop.com

The Owl Shop
268 Callege St.
{203) 624-3250
owlshopcigars.com

Raggs

1020 Chapa! St
(203) 865-3824
raggsnewhaven.com

Portland

Chris Cote's Goll Shop
750 Portland-Cobalt Rd.
(860) 342-2226
chriscotegoif.com

Vesl Hartford
Daswani Clothiers
8959 Farminglon Ave.
(860) 2334435
daswaniclolhiers com

Avon

Coco Lily

17 West Main St
(860) 284-9770
cocolily.com

Timeless Designs Apparel
46 Edwards Rd.

(850) 559-6851
timelessdesignsapparel com

One North Main
1 North Main St
(6860) 767-2559

Guilford

Ella, where she shops
©0 Broad St.

(203) 453-4799
ellawheresheshops.com

Hamden

Branford Flitt... A Clothing

Polished Boutique Boutique

1116 Main St, #3718 3551 Whitnay Ave. 51

(203) 481-0288 (203) 287-0092

shoppolished.com fliriboutiguect com

Possessions Madison

Possessions The Dressing Room

1074 Main St 703 Boslon Post Rd.

(203) 483-1885 (203) 421-6876

P i lothing com hedressingroomboutique.
com

Chester

Lark Middletown

4 Water St. A Pocketlul of Posies

(8E0) 322-4047 386 Main SL.

latkchester.com (860) 343-0123
posiesmidd'slown.com

Deep River

Compass Rose Milford

4 River St The Lovet Shop

(860) 322-4523 22 South Broad St

shopcompassrose.com (203) 922-2720
facebook com

East Hampton

Red Door Boulique New Haven

73 Main St Odeon Boutique

(860) 365-0334 918 Whalley Ave

reddoorstyle.com (203) 389-8704
odeonbautique.com

Essex

Haystacks Idiom

21 Main St 1014 Chapel St

(860) 767-6554 (203) 782-2280

haystachs net idiomboutique.com

Ivory & Iron Lou Lou Boutiques

58 Saybrook Rd 23 Broadway

ivoryiron com {203) 687-4457
loutouboutiques com

Dwell Boutique
1022 Chapsl! St.
(203) 631-6751
dwelinewhaven.com

Old Saybrook

Pearls and Plaid

839 Boston Post Rd.
(860) 662-2630
shoppearlsandplaid com

KC's Conlemporary
Fashions

665 Boston Post Ad.
(860) 662-2008

Simsbury

Ava Grace

926 Hopmeadow St
(860) 858-4400
avagracegifts. com

Sarah Brynes Jeweler
924 Hopmeadow St
(880) 658-4438
sarahbrynesjeweler.com

Wallingford

Dressing Room
Boulique

3 North Main St

{203) 269-4333
thedressingroomboutique
com

West Hartford
Kimberly Boutique
988 Farmington Ave.
£A

{BBO0) 523-4894
kimbertlyboutique com

Hope & Stetson
982 Farmington Ave.
(860) 263-8300
hopeandstetson com

Woodbridge

The Red Barn

245 Amity Rd.

(203) 382-2910
redbarnwoodbridge com

Bloomfield

Hartiord Area Habitat
for Humanity ReStore
500 Cottage Grove Rd.

Old Saybrook
Tova's Vintage

1330 Boslon Post Rd.
(B60) 395-1955

(860) 5190828 tovasvinlage com
facebook com
Fantasia
Branford 210 Main St
Loved Boutique & (860) 395-4444
Consignment fanlasiaconsignmenls com
1 Jefferson Rd
(203) 208-1601 Orange
lov ique.com Consi
Originals
Cromwell 320 Boston Post Rd.
Big Deals Plus Size (203) 799-8075
Consignment consignt com
336 Main SL B
(860) 635-3325 Portland
wvivi.facebook.com Savy Swap Consignment
275 Main SL
Deep River (86D) 788-6437
Another Kids Closet savvyswapconsign.com
169 Main St
(860) 526-1590 Rocky Hill
anotherkidscloselcom Consignment
Originals
Granby 2139 Sitas Deane Huwy.
Top Drawer Consignment (860) 257-3224
15 Hartford Ave. consignit com
(860) 653-5311

lopdrawerconsignmant-
store.com

Hole in the Wall
35 Boslon St & 4
(203) 453-2088
quiifordabe.org

Hamden

So Many Dresses
2546 State St

(203) 248-3737
somanydresses com

Madison

Madison Stock

Exchange

170 Boston Post Rd.

(203) 245-0348
themadisonstockexchange.
com
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South Windsor
Clothes Mentor

90 Buckland Rd., Unit E
(860) 432-8105
southwindsorct.clothes-
manlor.com

Suffield

Second Chance

Shop Suffield

116 Mountain Rd.

(860) 668-2841
secondchanceshopsuffield.
square site

Vernon

John Thomas

Treasures Thiift Store
20 East Main St.

(860) 281-5081
johnthomaslreasures busi-
nesssite

Wallinglord

Cindy's Unique Shop
65 N Colony St

(203) 269-9341

wivie facebook com

West Hartford

Iax & Lily's Closet
585 Prospect Ave.
{860} 920-5270
maxandilys.com

Simsbury

ReVive Boutique
Consignment

1384 Hopmeadow St.
(860) 651-0808

www facebook com

Second Chance Shop

12 Station SL

(860) 658-7152

thevillaga org/simsburyscs



woouegsedejun|os
Lv.6-862 (£02)

Py AWy G4
weneisay

Jeg sedej unjog

2]

p¥86-£55 (£02)

(WD) UBDIXI Seselg Se
abpugpoom

wo3 seiungpeauloy
189¥-£29 (098)
sojung peay 104
$3207 JOSPUIM

waoaodenBojjed|a
z26+-9¢er (098)
oyjduin uIkog 9981
odeng ojiod I3
PloysIouIop

Wodoamy

12Z1-66¢ (098)

Pl 1s0d uoised LZLL
EPEILSUT OJOUM OUL
Joouqmsam

veel-ze6 (202)
PH N MES GLE
uaanp epnbiyy

sz | 100113000)

6£12-205 (£02)

Py is0d uoisog 6v0L
uay3 ueg
SYQYI3HOIN Busnbel

WED"SOILNEING}
+068-606 (€02)

1S UiBl OvE

Jaulg solpung Jnog

vE58-1€6 aoﬁ

Py 150d Uols0g Z0.
euesixaly eusnbe]
UIATH 159

wao'goeueq
9z25-085 (099)
any uoibuLLIEd L6
ooeeg

wooepuesbejeuanbe;
LevL-LEZ (098)

Py yed 691

apuess g7 euonbel

wod'ejedoyso
£g0g-0i¢ (098)
IS UiEW N 058
8jED OUSO
pPJOJEH 1SOAA

7]
8LE¥-592 (c02)

15 JeIue0 79
seoly SeNseD

woo'(jubeunuesi|eaxaw
9:81-086 (€02)

Py AuojoD S 829

cuesIXaly BuanbeL Ijeaxay

weososayoued
8LL4-59Z (£02)
Py AuoieD N £68
(U uBDIXOW
soseyoueRd

woo oBojeuesiXswepia
1L96-929 (£0T)

15 AucjeD N 880
BUBDIX3Y BPIA

2 |

sggL-c0¢ (€02)
IS uiei 09€
sooe|#

woo'(uBsiyoeuewso|
8£81-59Z (£02)

15 AuojoD N GOt
paoyBulliem
styeuEl $07

+656-929 nnoan
P AU0joD § 57
eyanbey seary

1950552 aoﬁ
Py AuojoD S 058
ooIxa eusnbel

paojBuiiem

1gow-ovojoysued
6L81L-L48 (098)
PY 2|AN0jeL 8LZ
0207 oydued

WO UBLIBACUEDIXBLURISAY
0£Z5-859 (098)

aiduiny piojueH 0Z§
BUBDIXOY 815814

uouIap

|

0900-9¢£ (098)
IS UsanD 978
jueinejsay
euejEp opang

Wod008Iquos|a
¥L¥6-129 (098)
IS usany LG
oJsiquos |3
ucaibuyinosg

woo'juBeunueses)xaw
§0ZZ-2¢ (098)

Ny UBAIIING SE6

D BURUED (BB
JOSpUIp yinos

wod'eyinAeseunued
1 ¥66-02F (098)

1S VB 598
weinesay eynies
Kinquojse|g yinog

woo obixawiw
6£28-58. (098)

DAY [|9MLWI0ID 9V6
oBixapy

WoIapIogagiuo

0.91-668 (098)

AmH aueaq sel's 6151
TuueD 7

IIug UedXal JopJog QUL UO
1iH Ax20y

7 |

0525-15¢ (098)

1S UIBI M ¢S
jueineisey
ueaixaly o1081g uog

W RjuEINEISAI0SEd|D
£668-664 (098)
ISUeN 39
ueineisay

uedIXap 0sed (3
ojjaueld

WOOTOIEINEISIIE|D
2250-168 (£02)

€t PY 1504 u0isog 0S¢
ile]

LUOD' 1OUMO}00E}
w.Ly-86Z (€02)

Py 150d LOISOG 66
umoj 038

752T-66L ﬁoﬁ
Py 1s0d uojsog €9
seleg

WO JapIogaLIuo
00289 (£02)

Py JoAlY UEIPY| 022
eunueD g v

UBDIXa JapJog AYL uQ

wos esneue|eacuand
1166-66. (£02)

PY Isod uoisog L/E
eue|En opand
abueio

219159US0049NS
6818-66¢ (098)

PH 1504 uaKsog ZLLk
poo4 ueaixapy

159N 5,00%300

wooyooighesplose|nbay
1608-16¢€ (098)

PY Jsod uaisog eEEl
uBDIXa NUAYINY S,EINba|

yooiqhes pIOo

906€-cLL (£02)

uaAeH YyuoN

2]

5506-666 (088)

£# Mdwny upeg vere
euanbel ¢ sesies

woes
‘fisieoueaXaWeZZIdSE|03IU
£990-£99 (098)

BAY BB SZLL

.Cuamm UBDIXaN

' EZZId SE|OIIN

WIOT' UBYOUYSODSID
£0£0-999 (098)
BAY PIOJUBH ¥§T
JUBINEISY 5,005

woa esazeezeld
80.6-9¢¥ (098)
ayidwiny uipag 09ge
B29)2Y eZeld

wod'esnepe||eaouand
0808-£99 (098)
ayiduiny uipag 68z
BuejieA opand
uoiBumman

Jwny selseD

W02 UBAEYMAUSIo0Idaap
1624291 1£02)
anypuesd L
SES010119Q] SEIIS0D

WIgd UaABYMmauEquIEqnY
ZE00-€LL (£02)

1S UbiH 62

REITTLLIS)

une? eqeweqny

wo'uoaeymouooyoed
z00t-ZLL (€02)

15 8621100 022
oaljioed

wog'sjuBinesaledune|
4Q peyw Buot Lge
eaun e

WOIAYUPOOJRAINS
1 Heum Buon Lge
oS|pEIEd ¥ONni] pood

2
£vZL-€28 (€02)

MY PUBID 69E
Jopessad 3 SoosUen

W0 UBAEYMAUBRNIELEG
9695-169 (0Z)

1S 19deyo ngLL
Jeg g oasig epnoeueg

210LE0~RYSBUS]/L00 SN
Zrpe-vze (202)

L# 1S 2E1s 06

eloueD B

|

00z8-58L (202)
any Aaljeunn 8
x84 oBlwy 13

wooseqe|nbajowest
pL6L-ESS (20Z)

IS adway zglk

sooe] g Jeg eynbal owy o1

wo2'sejawefoeuanbe;
0648-169 (202)

15 Ausd 095
sajaweAQ euanbe)

2220-169 Amaw
1§ ucpaque £9
cuenbe| edex|

5650525 (£02)
any Auaquiy v8
SPjoWedEND
oyouenp eyanbel

0125-559 ﬂhw
any s3qiod 76
24 CUES S00CL

QIs"sSAUISNG
‘POO}-UEDIXELU-OUE|GOd-|a
2e06-vEr (SLv)

9AY 590104 £8E

pood ueaixaly

Que|ged |13

©
woo uaneymaueiedeMin
66v¥Z-29¢ (Br)
1S ied @l
eledez QAN

2 ]

6Z89-cre (£02)

Ja peua Buot Log
£8U| BJUES so2E]

(luo3) uvoroy mapN




WOY'YSIALD

3]

0z0L-z4L (202)
1S ped LL)
ajes ueaxap
EjuIso) B

3]

5.85-529 (£02)

g peup Buo Lgg
eoxaly

woo'jubessayeses
6669-168 (£02)
Aempeoig 1§

14D ueaxap
20534 ES|ES

oys'ssouUISNg
‘SOUBIEOLIIL-S0|-500B]
Z6£0-0L¥ (£02)

40 HeU BuoT LSE
SOUEIEOUDIN SO7 SO9BL

WOY O2BIYEIUINELMOU
8s0e-LLL (€02)

IS wig 6

odej ysald4

woaeucsede|sooe}
5807009 (€02)

g peyp Buo g
BuOliEd BT $09EL

woa||uBpueiegow|uoiel
004L-LLL (€02)

S umas] L2

owIuoeS

QYIS 'SSAUISNG JUBINESD)
-UBDIXBWINUAYINESES|ES
5921-25L (€02)

DAY PUBID 66
WeNeSay uedixaly
SRUAYINY §,BSES

woo
‘|luBUEDIXaWYSALQUEID
zLzi-68¢ (202)

any Kajieumn gsLL

IMD UEdIXa

ysal4 onueld

|eazapy
}tou.ntonxonmécw._:m—we
geev-zal (€02)

1S 2UBYIIN |

|eazop

LCS UBABYMAUO|HEILIO}
0009-28 (£02)

IS w3 pze

ojfjewor.

UBARH MO

2]

L1¥E-L5¢ (098)

IS UIBIN M GB6
apueto e euanbel
uiRIug MaN

WO’ pIOjILIoLIEG|D
8rLi-£82 (£0Z)

1S J9A L1

oleg 3

woo'jasejowesentd
9851-7.8 (€02)

Py isod uolsog LOZL
auIsing

uBaNaY S,9|0WEIENS

Woo'0j8050qE0S0|
0£84-€82 (€02)
1S JaAY 6

50ge) 507

woa'peaidioaxaw
1888-€14 (£02)

pY iS04 U008 190+
o21d]) oamap|
PIOJIN

wodeqgsedejod|ndie
5z5.-88. (098)
BZeld IS 9t
Jeg sedey g odingd |3

Woo anjgaiekon
£orZ-sve (098)
PY oouqhes po6L
8jeD X XaL
an|g 210400

ays'ssauisng
Jueinesal-eyoeide)
9v¥6-85¢ (098)

1S Ul 3 €41
El0E|d 87

W09 UBIIXBLWEDOTE|
LL1y~LvE (098)

1S e /52

eodog €1

woyesneye| eaoland
0800-z58 (098)

IS ulen Q02
epej|ep ouand

woea'gsesjes
¥915-91¢ (098)

1S uoiBulysen, 0Z1
IS updXay € SES|ES
uMoIIPPIN

woo'yesiyose)
¥050-866 (£02)
1S uey 3 0zel

iyessyose]

XUI'WO3 0IXBLUISPIOS|D
Z12Z-5e2 (£02)

IS uiew 3 90¢€

odxXan 2p (05 13

Wod Xwoleuw
804G-GLL (SLY)
1S 48l 69
028 W

2

0v66-0ry (€02)
1S Jaag sy
eypuanbozy £

2}

ri-Op (€02)
9981 IS VEW 3 OPLL
3UISIND UBIIXAN
ejqend IN

ueInelsal
‘||eppUBlUBINEISAIRPLY
ZLZL-LeT (802)

any simat LGL

12Q pue

UBINEISDY SEPUL

6520-6.8 ﬁom
S PEOJE 05§
oyoep Iy sooe]

oUS'SSOUISNG 040)5-KiBD
-0iB-ueaixew-eueigod-e|
0L60-ge2 (€02)

15 AuojoD B¢

Elueiqod €7

uapuoW

2 |

9002-2¢ (098)

3 eyidwiny PRI FES
auIsIND upeT s,ElsoN

18U

JUEINEISAIUEIXIUBGUWEQE]

5565-+Lp (098)

PY PIOjUCH SBY
einesay
uEsIXaN BqUIED B

WodooelAyon|
vLze-zer (098)

1S uen 628

wooy de| pue
eupuen cae AyonT

woa'ey
-anbejueaixawsobiwesaiyy
LLLI-G+a (098)

M @idwinL eppIN 862
guonbe|

ueoixay sobiwy eaJy |

WO E2ZE0IO}
¥Shp-2+9 (098)

Z50L alng

4 slH puepng #61
EJ8]2y 0J0)
amysaysuepy

Lwea'jaopuljodxel
2008-£+9 (098)
IS UR 69
einesay

OpUIT oaXap

wooodenBojjod|e
0082-9v2 (098)
1S ol 92
odeng ojiod |13

o5 oiv0Baurajueaid-oBan;
£091-596 (098)

any ysnaield GeF

¥anl L paog

alueald oBang

wWoo'plojueyasebe
L561-Z88 (098)
8LpLitls UAily 004
14© ereby

woz'|a0aeyaoiod
6521-€56 (098)

OAY ulejug MON GE9
JuBINEISAY UBDIXA
oot4 a10h0n

0956-025 a@ﬁ
1S %ied S0yl
Joges [aQ ByseD B

2 |

Za6t-LL¢ (098)

1S |leqdwen

Auous welim 62

ueany opend ¥
UEDIXa[N SPO0H §,|828Y

2 |

$692-962 (098)
BAY U[jue.d 682
olfeg 3

> |

#881-L¥S (098)
L#1s peosg Le6
uesnejsay
adeies chanp |3

woo'plojucyuegeajuow
£2pL-225 (098)

any uolBulLES |LEG
JUBINEIS@Y UBG|Y 2IUO
PIOJITH

s
‘ss0UISNg Ueqg-e|inbaj-oyixa)
£121-585 (208)

any AQUNUM 000E

Jeg einbal oyixs)

xdse
"IiNEjOQ /WO BREIYDIUNE
0v9%-0€Z (€02)

any ASuNum 126
SEPEIYD Juny

BNHBNYY

899£-878 (£02)
any Aaulum 6LET
Bury coel

1]

9852-0£2 (£02)
Ny KUY 95T
o|luD edewx|
uapweH

woo'zamy

0082-£5Y (£02)

P 1sod Loisog Leg
EPEIUOUS BI0UM B4 L

wooospedooe)
ozze-68. (888)
e sBejia oog
oaljioed oael
pIojINg

9900-¥8 (098)
iSyueg §
ofaip oysuey
Aqueig

woo-odenBojjodja
g6ee-182 (088)

ayiduing Uopue MaN ¥
odeng ojjod I3

wod'oydixew
8612-29 (098)

S ule 2282
UoISNS ISBLEBUIRIA
uedIxal - OHdIX8I
Anquojse|g

0212020040}
¥¥66-0Ly (098)

any uolBuule v/ zL
©2210|B3ZAN 0907 Q0L
uojbuiuuey

wodueineysaisadeses
18LL-G¥L (098}

1S YBIH 56

ueneisay sadeieg

jou'soo|ndese

0005-£92 (098)

40 equojed L9

BUUED 'F JUBINEISIY
Anuey uesixap| soondesy
ployug

W02 12!(@PoulEI0qESIopIO
8022688 (£02)

1S U S0v

113 oune Jeges

uaAEH 1583

woo'sbiew
ZizL-60z (098)

1S su8qoy 05¢E
JUBINEISEY
ueaixaly seyuebiep
PiopieH ise3y

wod oLladeog|
S+62-L9Z (098)
S UBIH 3 161
ouad oact
uojdwey 353

Woa'jaam)
00£2-6v€ (098)

1S Ve 048
BPE|IURUT BIOUA BYL
weyang

Wod BUUAIEIUIBUNGWUOILO
6299-¥Z€ (098)

ayiduing Aueqy 0Zz
UIBJUNO LoD

uoed

woo uaaeay-ouadeje!
85L918¢ (€02)

IS VBN N OF
uaaeaH ouadejer

woojosajowesent
$690-802 (£02)

oAy 1GhS T

SUBIND

ueaxal s,0jowesdhg

propBig

©
woo esneye|eaofnd
6661-6.9 (098)
P UoAY A GL
eugj|eA oUand
uoay

2z98-586 (098)
Amp aden-pi +99
g uo jodg ooe|
Jonopuy






